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Evaluating engagement with website features: regions of interest (red boxes).

Curation and exploring data on shopper’s gaze and eye movements, and 

associated data sets.

Project Aims:

Dr. Sally Moore, Dr. Yael Benn, Charlie Parker, Sushila Pisano, Mohammadali Charoosaei & Orla Peters 

To establish a new industry-academic partnership. 

To conduct initial research exploring real-world consumer 
interactions with online retail food environments.
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